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town total_bike_rides

1. IVRY-SUR-SEINE 782

2. CLICHY 433

3. PARIS-14E-ARRONDISSEMENT 210

4. PARIS-20E-ARRONDISSEMENT 163

5. SAINT-OUEN 160

6. AUBERVILLIERS 121

7. LEVALLOIS-PERRET 104

▼
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Global 
Overview

https://www.google.com/maps/@48.862514,2.3294715,10z/data=!10m1!1e1!12b1?source=apiv3&rapsrc=apiv3
https://maps.google.com/maps?ll=48.862514,2.329472&z=10&t=m&hl=en&gl=FR&mapclient=apiv3
https://www.google.com/intl/en_FR/help/terms_maps.html


age ▼

user_
id

total_
bike_
rides

duration_min % of max ride
duration target

1. 123 65 164.67%

2. 100 62 160.67%

3. 118 63 158%

4. 122 58 149.67%

5. 109 59 148.5%

6. 148 58 146.17%

7. 117 61 145.67%

8. 160 60 144.83%

9. 115 59 144.83%

10. 145 59 137.33%

11. 130 55 135.33%

12. 134 51 128.5%

13. 121 49 127.5%

14. 110 53 126.83%

15 146 53 126 33%
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campaign_id media_adjust… clicks signups conversion_rate

2 Instagram 2,433 114 4.69%

4 Instagram 2,370 111 4.68%

3 Instagram 2,414 112 4.64%

1 Facebook 2,429 112 4.61%

5 SEA 2,260 103 4.56%

6 Email 2,368 107 4.52%

▼
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Total Cost CPM

117.54 €
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884

Total Impressions Per Media Type Per Week Campaign Analysis
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